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"UTENSIL TALE

Vicente Wolf, the inveterate traveler and interior
designer-of-choice to Clive Davis and New Line
Cinema President Michael Lynne, is launching

“Jasmine," his first silverware collection. Inspired by a
srmall spoon used to make offerings to the Hindu god
Shiva, the five-piece settings are typical Wolf. "l car-
ried this little spoon around with me on my last trip to
the subcontinent and on to Amsterdam where | wanted
to reacquaint myself with my favorite still-lifes at the
Rijksmuseum. Seeing the art reminded me of the
similarities shared by 17th century Dutch silver and
this little utensil,” he says. With his own stylistic twist,
he married the two distant influences within the
Jasmine design.
Evoking the sense of
another time, the silver
looks both modern and
old, and adds glamour
and a hint of the exotic
to any table setting.
Contact: VW Home
Manager Emilio
Pimentel-Reid,

Phone: [212] 244-5008;
Fax: (212] 244-8549;
Email: info@vw-home.com;
Website: www.vw-home.com

BASKING IN BARBUD.

The newest jewel on the little Caribbean island of Barbuda is The Beacl
21-suite sanctuary with 18 miles of private, pristine pink-sand beach. Fi
Fil d'ore linens to your own espresso machine and Essential Elements
tion is graced with thoughtful amenities as well as private decks/terrace
Each guest is assigned a Personal Ambassador upon arrival who provis
spray by the pool to washing clothes. We recommend a stay in the One E
unparalleled views and a hammock to relax in for 5880 to $1,210 nightl
Contact: General Manager Marcello Pigozzo, Phone: [268] 725-4042;
Email: mpigozzofr@caribbeanclubs. net

RTINS ACDLC

AFTER ATTENDING SUCH ELEGANT EVENTS AS A YACHT SHOW IN MONACO AND THE ANNUAL WINTER
IN ST. MoRITZ, MAYBACH DIRECTOR OF SALES AND MARKETING LEON HUSTINX TOOK TIME OUT W

TO DISCUSS THE UNIQUE APPEAL OF THE MAYBACH 57 AND 62, HIS PERSONAL VIEW OF LUXURY, |
PERFECTION.

€= What is it about the Maybach that has captured the imagination of luxury car b
Leon Hustinx: The Maybach is just as much a saloon carriage on wheels as it is a “bu
ities thus far missing in the top luxury segment. To drive a Mavbach means to ghi



